
applications, the use of pup-

petry is simplistic – successful 

in its own right. Wright, N.D., 

et al (2007), suggests that 

puppets can be used to gen-

erate a dialogue about 

healthy eating and physical 

activity among young chil-

dren. Further, utilizing pup-

pets as a tool can also pro-

mote decision-making, re-

fusal skills and help children 

explore mental health issues.  

Reidmiller (2008) suggests 

“the benefit of the use of 

puppets is many and varied.” 

A characteristic that lends 

further rationale to using 

puppets to teach children and 

youth about making healthier 

choices is likeability. Puppets 

are generally very well-

received by the audience 

regardless of age. Perhaps 

more importantly, this ap-

proach to education is rela-

tively inexpensive over the 

long-term since there is just 

the initial one-time cost asso-

ciated with designing the 

puppet.  

A successful partnership that 

seeks to promote health and 

wellness can begin with the 

most unlikely of players.  Fur-

ther, the product of that col-

laboration can often be an 

engaging program, project or 

resource. One such example 

recently materialized be-

tween a group of Health Pro-

motion Consultants and the 

many talents of an accom-

plished puppeteer. The result 

of that alliance is four Ticker 

Tom puppets, the newest 

additions to the Northern  

Coalition.  

Striving to Provide Health 

Messaging with an Impact 

Health Promotion Consult-

ants, routinely explore how 

health messages can be deliv-

ered with the most impactful 

outcome. Capturing a particu-

lar audience to promote 

health and wellness can pre-

sent its challenges. Children 

are especially difficult to en-

gage. As a result, an im-

portant task is to find and 

apply fun and interactive 

measures that will appeal to 

children. Past experience has 

also proven that youth and 

adults enjoy interaction with 

puppets.  

What better method to share 

health messages than 

through the use of a puppet 

that has been a part of the 

Province’s Health Promotion 

pedagogy for quite a few 

years. Ticker Tom has been 

teaching children about the 

importance of personal 

health for more than 15 

years.  

Puppets Can Help Start Con-

versations About Health 

Using creative arts in health 

messaging to promote well-

ness isn’t a new idea. Howev-

er, the applicability of this 

tool presents many opportu-

nities that should be utilized 

more. Although modest when 

compared with other means 

that are being used to reach 

children such as social media 

The Ticker Tom Program:  
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“...help spread the 

message of the 

importance to eat 

healthy, to be active 

and to stay smoke-

free.” 

Our Newest Members Continued... 
Designing Ticker Tom 

The creator of Ticker Tom, Trish Leeper, began her career as a puppeteer in 1982 playing in 

the well-known CBC television series Fraggle Rock. Since then, she has worked extensively 

with Jim Henson’s Muppets, including Sesame Street, Sesame Park and a number of on-going 

roles in other children’s series. Her film work involving puppetry and animatronics includes 

Short Circuit II, Tommy Boy and The Santa Clause. Not only does she act as a puppet coach for 

numerous productions involving puppetry and masks, she teaches classes and workshops on 

the subject (Online at: http://www.tleeper.com). 

Children and youth in the Labrador-Grenfell Region are already familiar with the “alley cat.” 

The Northern Wellness Coalition has been using the Ticker Tom mascot costume for a number 

of years.  The Go Healthy with Ticker Tom Program was designed to get healthy living messag-

es to children and youth ages 6-12, and specifically, it was a joint effort of the Department of 

Health and Community Services. Originally developed by the St. John’s Heart Health Coalition 

in 2000, the program received a makeover in 2009. Ticker Tom is a well-loved and recogniza-

ble character in our health region. The opportunity presented to own a portable and user-

friendly Health Promotion resource. As a result, the miniature members of our Coalition mate-

rialized.  

 

 

 

 

 

 

 

Ticker Tom will be coming to a community near you 

A puppeteer and a Health Promotion Consultant may seem an unlikely partnership. However, 

the product of that collaboration can have a lasting impact on a target audience. Health and 

community professionals can borrow the Ticker Tom puppets through the regional Health 

Promotion depots to use during school and community events. This resource will help spread 

the message of the importance to eat healthy, to be active and to stay smoke-free. It is antici-

pated that the puppets will complement the existing Ticker Tom Program while promoting 

health among children and youth in general.  

For more information on the Ticker Tom Program or any other Health Promotion initiative 

please contact the Northern Wellness Coalition or your local Health Promotion and Education 

Consultant. 

W E L L N E S S  I N  F O C U S  

Photo: Puppet designer Trish 

Leeper  with one of her     

characters 

Photos: Designing and Creating Ticker Tom 

KL 
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Photo: Sylvia Cheuy of         

Tamarack, the Institute for 

Community Engagement 

On November 17 and 18 the 

Northern Wellness Coalition mem-

bership and invited guests repre-

senting a number of organization 

and community sectors participated 

in a one-day workshop that focused 

on the framework called 

“Collective Impact.”  

Collective Impact is useful to tackle 

big social problems that affect all 

sectors of society. The tools shared 

with the Coalition  expressed how 

groups of people and communities 

are able to apply skills and thereby 

able to address  the many factors 

that affect health, for example men-

tal health and food security. 

To ensure inclusive representation, 

40 participants came from a num-

ber of town councils, government 

offices, health care,  youth services 

and seniors groups.  

Please fill in the following infor-

mation and send to the mailing 

address at the back of this publica-

tion. If you prefer, send us an email. 

One our co-chairs will contact you. 

 

As students actively co-operate to 

care for their garden, they learn 

about nutrition, environmental 

stewardship, sustainable food sys-

tems, and community interdepend-

ence. As of the 2014-15 school year 

the Little Green Thumbs program 

is present in more than 250 schools 

across 4 provinces and engages 

more than 12,000 students! 

 

The Northern Wellness Coalition  

sponsored three schools on the 

Northern Peninsula and Southern 

Labrador for the 2015-16 year - 

Mary Simms All Grade, Main 

Brook; William Gillet Academy, 

Charlottetown and Truman 

Eddison Memorial, Griquet. 

Little Green Thumbs is an indoor 

gardening program that gives ele-

mentary and high school students 

the opportunity to become food 

producers right in their own class-

room! This hands on, inquiry-based 

education program helps young 

people value the health of them-

selves, the environment and their 

community. 

Little Green Thumbs Program 

Interested in Joining Our Coalition? 

“Collective 

Impact is 

useful to 

tackle big 

social 

problems…” 

I would like to become a member of the 

Northern Wellness Coalition 

Name:             _________________________ 

Address:              _______________________ 

Phone Number: _______________________ 

Email:     _____________________________ 

Visit Us Online! 

http://northernwellnesscoalition.com 

http://www.bing.com/images/search?q=Tamarack+Institute&view=detailv2&&id=DB925DA8505163054A3780E5F9ED0A209428F600&selectedIndex=5&ccid=UEJNSikG&simid=607993337869765110&thid=OIP.M50424d4a2906d5eaff77240457bfb2ado0


Please Contact Us! 

Regional Community Grants Program 
Are you interested in doing a project to promote healthy living in your community? 

The grants are designed to assist groups of individuals, 

committees and/or agencies in Northern Newfound-

land and Southern Labrador (Englee and New Ferolle 

to Charlottetown) to promote healthy living in their 

communities. The maximum amount awarded to suc-

cessful proposals and/or applicants: $1000. 

Projects should be consistent with the following areas: 

healthy eating, physical activity, tobacco control, injury 

prevention, mental health, child/youth development, 

environmental health, and health protection. Please 

note: equipment purchases and/or improvements to 

infrastructure will not be considered. 

There are three sequential calls of interest/closing 

dates for the 2011-12 year: May 31, September 30 & May 31, September 30 & 

February 28. February 28. For more information: 

www.northernwellnesscoalition.com  

The Coalition anticipates interesting applications that address 

healthy lifestyles in the coming year. Should you require an 

application package please contact Karla Loder at 454-0346 or 

karla.loder@lghealth.ca or Tina Coombs at 454-0521, ti-

na.coombs@lghealth.ca 

 709-454-0346/454-0521 

 

karla.loder@lghealth.ca 

tina.coombs@lghealth.ca 

 

Labrador-Grenfell Health 

Charles S. Curtis Memorial 

Hospital 

St. Anthony, NL 
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